an introduction for prospective sponsors

www.indiesummit.net

“Undoubtedly the most important conference I've been to
yet. This event will have an impact on the way I run my
agency this year and for years to come. Thank you so
much to thenetworkone.”
Kate Midttun,
Acorn Strategy, UAE

THE INDIE SUMMIT will be held on Wednesday 20th and
Thursday 21st May at The Royal College of Physicians, London.
THE INDIE SUMMIT is the only large scale international
conference specifically designed for the owners and directors
of independent marketing and communications agencies from
all communications disciplines.
These agencies – dynamic, entrepreneurial businesses not owned and
controlled by the big six holding companies – make up an estimated
40% of the agency sector by value, and far more in number.
For any company providing services to agencies, they represent a
major opportunity.
The challenge is, the independent agency sector is fragmented. The
time needed to make personal contact with owners and decision
makers on a one-to-one basis, is hard for many companies to justify.
THE INDIE SUMMIT provides a unique platform to reach and engage
with them. A select number of sponsors will have direct access over
two days, to this essential audience.
For all delegates – agency leaders and sponsors – this conference will
be ‘invitation only’ and with a minimum of 80% of seats reserved for
agency leaders. The other 20% will be allocated to external speakers,
sponsors and invited guests.
If you are reading this, we hope that you’ll consider being a sponsor.
Places will be allocated on a first come, first served basis.
To learn more about the conference and the sponsor opportunities
available, please read on.

“The most entrepreneurially inspiring
conference in the industry.”
Martin Albrecht, Founder, CrossMedia

A unique audience
We believe that THE INDIE SUMMIT will be the ONLY occasion in
2020, where almost 150 owners, directors and top decision
makers from independent agencies representing all
communications disciplines, will be gathered together at a
single, invitation-only event.
Each sponsorship package offers unlimited access to this unique and
influential audience, via a delegate pass to attend the entire conference
program; with additional opportunities to display your company and its
activities in refreshment and lunch breaks, and the evening activities.
It also provides significant prestige, visibility and credibility through
event signage, acknowledgements, and branding opportunities onstage, in delegate packs, the conference website, and other marketing,
promotion and PR materials.
We offer three levels of participation: Gold, Silver and Bronze. Inclusion
is by invitation only. The number of packages is limited so early
commitment is advised.

A unique sponsorship
opportunity for your
business
“It is an amazing event, that delivers both the
inspiration for growing your agency as well as the
network of extraordinary people who can enable
tangible value.”

Now in its 5th year and back in London for 2020.
Each year around 150 leading independent agency owners and senior
decision makers attend THE INDIE SUMMIT.

Verushen Reddy, Promise, South Africa

• 40 countries represented
• 37 speakers over two days in London 2018
• 9 returning sponsors for 2 or more years
"Overall I thought the conference was excellent and very well
organised. We would be more than happy to be involved in future
events.”
Esther Carder, Media Specialist Partner, Moore Kingston Smith.
The only large scale international conference for leaders of
independent agencies from all communications disciplines.

Thank you to our previous sponsors
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Agencies who’ve attended in 2018 /19
THE INDIE SUMMIT has
always attracted a diverse
range of agency leaders.
Delegates come from
around the world to learn
and share at THE INDIE
SUMMIT.

Cornicelli, Argentina
Media 1, Austria
Ghost Company, Austria
Klick, Australia
Pearman Media, Australia
PRoPR, Bulgaria
Cream, Cambodia
Mango Tango Asia, Cambodia
Energi PR, Canada
Mayk, Canada
180.Ai, China
Brandigo, China
Captive Media, China
North Head, China
LabBrand, China
Mediaplus, China
Red Bridge, China
Resonance, China
Serviceplan, China
Stepworks, China
The China Hack, China
WE Communications, China

Komunikacijski Laboratorij, Croatia
Action Global PR, Cyprus
Hullabaloo, Czech Republic
Advance, Denmark
Publico Kommunication, Denmark
Superson, Finland
Cap et Cime, France
Kable Comms, France
Link-Up Factory, France
MNSTER, France
Chateau Louis, Germany
Damm & Bierbaum, Germany
Die Crew, Germany
fischerAppelt, Germany
Jungmut, Germany
Kolle Rebbe, Germany
Panama, Germany
Piabo PR, Germany
Mediafactor, Germany
Serviceplan, Germany
WeDo, Germany
Origin8, Ghana
hasan & Partners, Finland
Chord Asia, Hong Kong
Concept Communications, India
Chlorophyll, India
Green Slate, India
Kaizzen Comms, India
Stark, India
Elevate PR, Ireland
Thinkhouse, Ireland
Changee, Italy
Ideal, Italy
True Company, Italy
BSUR, Netherlands
Absolute PR, Nigeria

EnterFive, Nigeria
Noah’s Ark, Nigeria
QVT Media, Nigeria
Yellow Brick Road, Nigeria
Playbrain, Japan
RCS, Japan
UltraSuperNew, Japan
5ive Ltd, Kenya
TDF Group, Kenya
Red Impact, KSA
Asiance, Korea
Communications Korea, Korea
Silver Machine Digital, Philippines
Indigo Sound, Portugal
Comon, Portugal
Hammer, Poland
Procontent Comms, Poland
Sixty Degrees, Qatar
Brand Affair, Romania
Mediology, RSA
Promise, RSA
Rice Communications, Singapore
The Media Shop, Singapore
House of Brave, South Africa
RMS Media, South Africa
&Rosas, Spain
Lavinia Next, Spain
B&H, Sweden
Nowa, Sweden
Pool, Sweden
Farber Communications, Switzerland
MCH Group, Switzerland
AGNET, Tanzania
Brick, Turkey
MG Media, Turkey
Acorn Strategy, UAE

Nexa Digital, UAE
Aimee Anderson Associates, UK
AML Group, UK
BBD Perfect Storm, UK
Brandeer, UK
Bright Partnerships, UK
Black Book, UK
Cirkle, UK
Cogent, UK
Conscious Communications, UK
Collider, UK
Dude, UK
Fold 7, UK
Firstlight PR, UK
Gravity Global, UK
MBA, UK
Nitro Digital, UK
Omobono, UK
Page & Page, UK
Quiet Storm, UK
TCS Media, UK
ThirdCity, UK
Total Media, UK
22 Squared, USA
Adolescent Content, USA
Barkley, USA
Crossmedia, UK/USA
Lindsay Stone Briggs, USA
Luxe Group, USA
McGarrah Jessee, USA
The Shelton Group, USA
USIM, USA
VSA Partners, USA
WE, USA
Zapwater Communications, USA
Golden Group, Vietnam

THE INDIE SUMMIT 2020: build your sponsorship package
BRONZE EVENT SPONSOR
£2,000
•

One full delegate pass to both days of THE INDIE SUMMIT at the
RCP on 20th - 21st May. (Additional passes added at standard
delegate rate, subject to availability.*)

•

Opportunities to meet delegates at morning welcome coffee,
lunch and four refreshment breaks.

•

An invitation to the welcome cocktail for delegates on the 19th
May.

•

Invitations to attend the Curated Dinners on 19th (at an
additional cost) and the Celebration Dinner 20th May (included).

•

Individual acknowledgement from the stage, at opening and
closing of both days.

•

Your identity on the stage, summit website and delegate
badges.

•

Inclusion of your branded marketing materials in the ‘goodie
bag’ given to all delegates.

•

Delegate contact opportunities (From two weeks before the
conference) that includes.
•

All registered delegates will be emailed by
thenetworkone with sponsors’ contact details.

•

Delegates’ titles, companies and countries (but not
names or contact details) will be provided to sponsors.

•

Each sponsor may nominate 20 delegates for
thenetworkone to email individually, telling them that
the sponsor is especially interested in talking with
them.

+

£500

SILVER EVENT SPONSOR
£2,500
•

A display table in the breakout /
refreshment room where the breaks
and lunch are held.

•

Opportunity to have your own free
standing banner in the breakout /
refreshment room.

+

£2,500

GOLD EVENT SPONSOR
£5,000
•

Speaker slot at the Summit**

What’s right for me?
Sponsoring THE INDIE SUMMIT is not only rewarding but also
affordable. We offer three levels of participation: Bronze, Silver and
Gold.
Prices start from just £2,000 for our Bronze package but if you’d like a display
table and branded area in the refreshment room, why not take our Silver
package for just £500 more.
If you’d like to directly address THE INDIE SUMMIT audience, add £2,500 and
opt for our Gold package.
NOTE: “Delegates” will be agency leaders who have paid to attend. thenetworkone cannot guarantee
the attendance of any individual delegate.
NOTE: The above packages are offered on a non-exclusive basis. If you have any questions or
concerns about this, please talk to a member of thenetworkone team
*Add an extra delegate pass for £1,395 GBP per person. NOTE: all costs exclude VAT (UK Tax and fees).
** Five minutes to promote your company OR longer slot for general interest topics.

THE INDIE SUMMIT 2020: special sponsorships
Looking to sponsor something a little different? Enjoy the benefits of
our Bronze sponsorship package and then add one of the following
options.

A lunch
Cost: Bronze package + £500 per lunch. (Total £2,500)
A “shout-out” to the sponsor from the event compere, immediately before
the conference breaks for lunch, to thank the lunch sponsor and draw
attention to the sponsor’s representative who will be available to meet
delegates during the lunch break.
Special branded signage acknowledging the lunch sponsor during the lunch
break which they are sponsoring. Two packages available.

A coffee break
Cost: Bronze package + £500 per break. (Total £2,500)
Same as lunch sponsorship, but for the coffee and refreshment breaks in
mid-morning and mid-afternoon. Three packages available.

Phone charging points
Cost: Bronze package + £1,000. (Total £3,000)
As delegates recharge their phone, ensure they see your branding on the
phone charging stations in the refreshment room

“INDIE SUMMITS always reassure me I am not alone...”
Murali Balachandran, Founder, Green Slate & Co.

THE INDIE SUMMIT 2020: special sponsorships
The closing drinks
Cost: Bronze package + £1,000. (Total £3,000)
As the fifth INDIE SUMMIT comes to a close, take to the stage and invite the
delegates to join you for the closing drinks. Sponsorship includes your
brand at the venue, on the event website and in the program. Additional
branded materials such as cups and napkins are also available at an
additional cost.

”THE INDIE SUMMIT is a hub of dynamic, visionaries
who are at the forefront of their fields. It allows
attendees to inspire and connect with one another - the
international connections I've made are seriously
fantastic!”

WiFi access
Cost: Bronze package + £1,000. (Total £3,000)
Branded sponsorship of the delegate wifi, so every time any delegate logs
in to wifi, they see your company name as the provider (note, with 80%
international delegates, almost everyone is likely to log in!).

Aimee Anderson, Founder, Aimee Anderson Associates

Lanyards
Cost: Bronze package + £1,000 (Total £3,000)
Delegates are asked to keep badges with them at all times when attending
the conference. Each delegate receives a badge on arrival with a lanyard.
The lanyard will be specially produced and branded with the sponsor’s
name and colours.

THE INDIE SUMMIT 2020: special sponsorships
Celebration Dinner Drinks
Cost: Bronze package + £2,500. (Total £4,500)
On the 20th May THE INDIE SUMMIT delegates will be attending a stunning
Celebration Dinner in central London. Have you brand featured on the
stage, step and repeat wall where delegate are photographed on arrival and
on each table plus, give a short speach as welcome drinks are served.

Celebration Dinner Food
Cost: Bronze package + £2,500. (Total £4,500)
Have your brand featured on every table, the stage, the step and repeat
wall where delegate are photographed on arrival plus, the opportunity to
give a short speach and introduce the evening‘s entertainment.

Welcome Cocktail
Cost: Bronze package + £3,000. (Total £5,000)
THE INDIE SUMMIT always starts with a wonderful ‘welcome cocktail’
where the delegates come together, say hello to old friends and make new
ones. Have your brand featured on every table, the bar, the stage, plus, the
opportunity to give a short welcome speach to THE INDIE SUMMIT
attendees.
NOTE: all packages are subject to availability.

Sponsorship Confirmation:
Thank you for agreeing to be a sponsor of the Indie Summit 2020. Your sponsorship
has been verbally confirmed. This written confirmation formalizes our agreement.
Please note that all sponsorships are offered on a non-exclusive basis. Cancellation
will only be accepted in line with our standard terms and conditions that follow.
Sponsor’s Company Name:

________________________________

Invoice Address:

________________________________
________________________________
________________________________

Invoice Contact:

________________________________

Purchase Order Number, (if required): ________________________________
Sponsorship Agreed:
Packages

Additions to Bronze package

Bronze: £2,000
Silver: £2,500
Gold: £5,000

Lunch break: +£500
Coffee break: +£500
Charging station: +£1,000
Closing drinks +£1,000
WiFi: +£1,000
Lanyards: +£1,000
Celebration Dinner (drinks) +£2,500
Celebration Dinner (food) +£2,500

Total cost to be invoiced (ex VAT):

________________________________

Signed:

________________________________

Date:

________________________________

Please sign, date and return this form by email to
Paul Squirrell: paul.squirrell@thenetworkone.com

For more information about any of the packages or special
opportunities, and to make bookings, please contact:

Julian Boulding
julian.boulding@thenetworkone.com
+44 (0)20 7240 7117*
www.indiesummit.net

*during UK office hours

Paul Squirrell
paul.squirrell@thenetworkone.com
+44 (0)20 7240 7117*
www.indiesummit.net

Indie Summit 2020 sponsorship terms and conditions
1.

Introduction

1.1 THE INDIE SUMMIT event set out on the Confirmation Sheet (“Event”) is organised and managed by thenetworkone Management Limited
(TNO), a company registered in England and Wales with registration number 5619502 and registered office at 3rd Floor, 48 Beak Street, Soho,
London, United Kingdom (“Organiser”).
1.2 These terms and conditions and the Confirmation Sheet to which they are attached (together the “Agreement”) set out the terms on which
you (i.e the Sponsor as defined on the Confirmation Sheet) agree to sponsor the Event. Please read the Agreement carefully and make sure you
understand it before signing. You understand that by signing the Confirmation Sheet, you agree to be bound by the terms of the Agreement.
1.3 References to “us”, “we” and “our” shall refer to the Organiser and references to "you" and "your" shall refer to the Sponsor.
2. Grant of rights
2.1 We grant to you:
2.1.1 the Sponsorship Rights (as defined on the Confirmation Sheet); and
2.1.2 a non-transferable, non-exclusive, royalty-free licence to use the Event logos and trade marks (the "Event Marks") provided to you in
accordance with clause 3.3 solely to promote your sponsorship of the Event, during the Term (as defined at clause 8.1) and in accordance with the
terms and conditions of this Agreement.
2.2 You grant to us a worldwide, non-exclusive, royalty-free, sub-licensable licence to use your logos and trade marks (the "Sponsor Marks")
provided to us in accordance with clause 3.4:
2.2.1 during the Term to promote and exploit the Event; and
2.2.2 for a period of six months following the Event in any report produced about the Event and in any promotional materials for similar events.
2.3 In the event that you change the Sponsor Marks at any time during the Term, you agree that we shall not be obliged to make any
consequential changes to materials that include the Sponsor Marks produced by us or on our behalf for or in connection with the Event (including,
but not limited to, reprinting promotional literature or publicity materials) unless you agree in writing in advance to meet the costs and expenses
incurred by us arising from such change.
2.4 If for any reason, we are unable to deliver any of the Sponsorship Rights, we will inform you as soon as reasonably practicable. We may
substitute alternative benefits in respect of the same Event to an equivalent value of the relevant Sponsorship Rights without any liability to you.
2.5 You acknowledge and agree that you shall be solely responsible for all costs that you incur relating to your attendance at the Event (including,
without limitation, any travel costs, the costs of any temporary staff and any other costs not previously agreed.
2.6 You shall promptly comply with all reasonable instructions and directions issued by or on behalf of us in connection with the Event and its
promotion (including, without limitation, any instructions or directions given in relation to the use of the venue at which the Event is being held).
We shall not be responsible for any failure or delay in providing any of the Sponsorship Rights where such failure occurs directly or indirectly as a
result of your failure or delay in complying with any of our reasonable instructions or directions.

Sponsorship terms and conditions
3. Your obligations
3.1 You undertake to support the Event through appropriate marketing and promotional channels and to collaborate with us on any appropriate
joint marketing or promotional projects relating to the Event.
3.2 You undertake to exercise the Sponsorship Rights in accordance with the terms of this Agreement.
3.3 You shall, within seven days of signature of this Agreement by both parties, supply us with examples of the Sponsor Marks in a suitable
format.
3.4 You shall, prior to distributing any promotional materials referencing the Event and/or using the Event Marks (the "Sponsor Materials")
provide copies of the Sponsor Materials to us for our approval (not to be unreasonably withheld). You undertake that you shall not distribute any
Sponsor Materials until you have received written confirmation from us that we approve the Sponsor Materials. You are solely responsible for
meeting all costs relating to the Sponsor Materials, (including reprinting costs if our approval is not obtained prior to printing).
3.5 You undertake that any Sponsor Materials will:
3.5.1 comply, without limitation, with all relevant laws and regulations in force that relate to the promotion of the Event;
3.5.2 comply with any instructions or directions issued by or on behalf of us;
3.5.3 not contravene any applicable law, infringe the rights of any third party or contain any inaccuracies of fact; and
3.5.4 include any legal or good practice notices as required by us from time to time.
3.6 The parties shall use all reasonable endeavours not to do and shall procure that none of their employees, agents or contractors shall do, or
omit to do, anything which may: (i) bring the Event or the other party into disrepute; (ii) disparage the Event or the other party; (iii) damage the
goodwill of the Event; or (iv) be prejudicial to the image and/or reputation of the Event or the other party.
3.7 You shall not engage in joint promotions with any third party in relation to the Event without our prior written consent.
3.8 Each party warrants to the other that it will comply with all relevant laws and regulations relating to data protection and the promotion of the
Event and will indemnify and keep indemnified and defend (at its own expense) the other party against all costs, claims, damages or expenses
incurred by the other party or for which we may become liable due to any failure by it or its employees or agents to comply with any of its
obligations under this Agreement or any applicable laws and regulations.
4. Our obligations
4.1 In addition to the licence granted at clause 2.1, we shall provide the Sponsorship Rights and organise the Event using reasonable skill and care
and will consult with the Sponsor Representative (as set out on the Front Sheet) on aspects of the Event where we deem it appropriate to do so.
4.2 The Sponsorship Rights are personal to your company and you as its representative and we are not obliged to provide the Sponsorship Rights
(or any part of them) to any other entity or person.

Sponsorship terms and conditions
5. Sponsorship fee
5.1 In consideration of us providing the Sponsorship Rights, you shall pay to us the Sponsorship Fee (as set out on the Confirmation Sheet) as
soon as possible on signing the agreement. Note that the sponsorship is NOT confirmed (and may be cancelled by thenetworkone), until the
payment is received
5.2 The Sponsorship Fee is exclusive of any applicable VAT (local UK tax) which shall be paid by you at the rate from time to time in force.
6. Intellectual property rights
6.1 The parties acknowledge as follows:
6.1.1 all intellectual property rights in the Sponsor Marks shall be solely and exclusively owned by you, together with any goodwill therein, and we
shall not acquire any rights in the Sponsor Marks, including any developments or variations; and
6.1. all intellectual property rights in the Event Marks shall be solely and exclusively owned by us and you shall not acquire any rights in the Event
Marks, including any developments or variations.
6.2 All intellectual property rights in or arising out of or in connection with the Event (including but not limited to any rights accruing in the Event
Marks) shall be owned by us but always without prejudice to clause 6.1.1.
6.3 Both parties shall indemnify and keep the other party indemnified from and against all claims, damages, losses, costs (including all reasonable
legal costs), expenses, demands or liabilities arising out of any claim that the other party’s use of the indemnifying party’s intellectual property
rights in accordance with the Agreement infringes any intellectual property rights of any third party.
6.4 Neither party shall knowingly do, or cause, or permit anything to be done, which may prejudice or harm or has the potential to prejudice or
harm the distinctiveness or reputation of the other party’s marks, or do anything which will or may affect any registration of the other party's
marks.
6.5 You agree that you shall not use the Event Marks in any way that, in our reasonable opinion, connotes that we are forming a partnership or
any trading arrangement (other than the sponsorship of the Event), or that we endorse any part of your business, trading name or style.
6.6 If during the Term, either party becomes aware of any threatened or actual unauthorised use or any misuse of the other’s intellectual
property rights, then it shall promptly notify the same to the other in writing. The non-owner of the intellectual property rights will, at the owning
party’s reasonable request and cost, provide all reasonable co-operation (including, without limitation, the provision or completion of any
documentation) in any action, claim or proceedings brought or threatened in respect of such intellectual property rights, but shall not be obliged
to take any further action.

Sponsorship terms and conditions
7. Cancellation, postponement & force majeure
7.1 We shall not be deemed to be in breach of this Agreement or otherwise liable to you for any failure or delay in performing our obligations
under this Agreement as a result of an event or series of connected events outside of our reasonable control and/or the reasonable control of our
sub-contractors and/or suppliers as applicable (including, without limitation, strikes or other industrial disputes, failure of a utility service or
transport network, act of God, war, riot, civil commotion, terrorism, malicious damage, compliance with any law or governmental order, rule,
regulation or direction, accident, breakdown of plant or machinery, fire, flood or storm).
7.2 It may be necessary for us to alter the advertised content, timing, date and/or location of the Event. We reserve the right to do this at any
time during the Term and without liability to you, provided that the Event, as altered, is substantially similar to Event as originally advertised. We
will provide you with notice of any alterations as soon as is reasonably practicable.
7.3 We reserve the right to cancel the Event at any time during the Term and will provide you with notice of the same as soon as is reasonably
practicable.
7.4 In the event that we cancel the Event (pursuant to clause 7.3) or materially alter the advertised content, timing, date and/or location of the
Event, you shall be entitled to either: (i) a credit for a future event held by us of your choice (up to the value of sums paid by you in respect of the
Event); or (ii) terminate this Agreement with immediate effect and obtain a refund (calculated in good faith) of an amount that reflects the total
sums paid by you at the date of cancellation minus the value of any Sponsorship Rights received by you prior to the date of cancellation. Any such
refund shall be paid by us within 30 days of receipt of confirmation from you of your wish to terminate the Agreement.
8 Term and termination
8.1 This Agreement shall take effect on the date that the last party signs the Confirmation Sheet and shall continue until the completion of the
Event (the “Term”), unless terminated early in accordance with its terms.
8.2 Either party has the right at any time to terminate this Agreement immediately by giving written notice to the other in the event that the
other:
8.2.1 has committed a material breach of any of its obligations under this Agreement (including failure to pay any amounts due under this
Agreement) and has not remedied any such breach (if capable of remedy) within fourteen (14) days of being required to do so by written notice;
or
8.2.2 ceases or threatens to cease to carry on business, is unable to meet its debts as they fall due, has an order made or a resolution passed for
its winding-up, has an administrator, receiver or manager appointed, makes any arrangement or composition with its creditors, or makes an
application for the protection of its creditors in any way.
8.3 Termination of this Agreement by either party for any reason shall be without prejudice to any rights or obligations that may have accrued as
at the date of such termination.

Sponsorship terms and conditions
8.4 Upon termination of this Agreement by us in accordance with this clause 8, all outstanding sums owing to us at the date of termination shall
become due and payable without deduction or set-off. Where termination occurs before you have received all the Sponsorship Rights, we shall
charge you such proportion of the Sponsorship Fee (calculated in good faith) as is reasonable to reflect the value of the Sponsorship Rights
received by you prior to the date of termination.
8.5 Upon expiry or termination of this Agreement, the parties agree that:
8.5.1 our obligations to provide any further Sponsorship Rights shall cease;
8.5.2 any licences granted pursuant to this Agreement shall immediately cease; and
8.5.3 you shall destroy any Sponsor Materials and remove the Event Marks from any other materials in your possession.
9. Anti-bribery and anti-corruption
9.1 You warrant that you shall:
9.1.1 comply with all applicable laws, statutes and regulations relating to anti-bribery and anti-corruption including but not limited to the Bribery
Act 2010;
9.1.2 comply with such of our anti-bribery and anti-corruption policies as are notified to it from time to time; and
9.1.3 report to us any request or demand for any undue financial or other advantage of any kind received by or on behalf of you in connection
with the performance of this Contract.
9.2 Breach of this clause 9 shall be deemed a material breach of this Contract.
10. Limitation of liability
10.1 Subject to clause 10.4, our aggregate liability to you, whether such liability arises in contract, tort (including negligence) or otherwise, for any
damages, loss, costs, claims or expenses of any kind howsoever arising, out of or in connection with the Event, shall be limited to the Sponsorship
Fee paid by you.
10.2 Subject to clause 10.4, we shall not be liable to you for: (i) any loss of profit, loss of or damage to data, loss of anticipated savings or interest,
loss of or damage to reputation or goodwill; or (ii) any indirect, special or consequential damages, loss, costs, claims or expenses of any kind.
10.3 You agree to indemnify us, our staff and affiliates and to hold us harmless to the fullest extent permitted by law, against all losses, costs,
claims or expenses of any kind arising from any act or omission by you, your staff or affiliates in relation to the Event or the Event Marks.
10.4 Nothing in this Agreement shall limit or exclude a party's liability for:
10.4.1 death or personal injury caused by its negligence, or the negligence of its employees, agents or subcontractors;
10.4.2 fraud or fraudulent misrepresentation; or
10.4.3 any other liability which cannot be limited or excluded by applicable law.
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11. General
11.1 This Agreement contains the entire agreement and understanding between the parties and supersedes all prior agreements, understandings
or arrangements (both oral and written) relating to the subject matter of this Agreement.
11.2 You acknowledge that you have not relied on, and shall have no remedy in respect of, any statement, representation, warranty,
understanding, promise or assurance (whether negligently or innocently made) of any person other than as expressly set out in this Agreement.
11.3 This Agreement shall not create, nor shall it be construed as creating, any partnership or agency relationship between the parties.
11.4. All sponsorship packages are offered on a non-exclusive basis. If you have any questions or concerns about this, please talk to a member of
thenetworkone team
11.5 This Agreement and the rights and obligations of both parties shall be governed by, and construed in accordance with, the laws of England
and Wales, the parties irrevocably agree to submit to the exclusive jurisdiction of the courts of England and Wales.

“The most impressive and diverse gathering of
independent agency principals I’ve attended, coupled
with incredible information and inspiring curated
content. thenetworkone has cemented their role in
representing the global independent agency
perspective better than any other organization”
Dan Nelson JR, Owner,
Nelson Schmidt, USA

For more information contact:
Paul Squirrell.
+44 (0)20 7240 7117
paul.squirrell@thenetworkone.com

www.indiesummit.net

